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The  Ideas  That  drew 
Tlie  May  Company 


ICO  years  ago,  the  May  company 
began  when  David  May  opened 
his  first  clothing  store  in  1877  at 
tlie  site  of  the  big  silver  strike 
inLcadville,  Colorado.  David  May 
opened  other  branch  stores  in 
Pueblo,  Cripple  Creek.  Irwin. 
Glcmvood  Springs  and  Aspen  as 
gold  and  silver  were  disco vered 
in  other  parts  of  Colorado.  The 
Irwin  branch  store  is  pictured 
here  as  it  looked  in  1879. 


“Roots  don’t  alter  no  matter  how  great  the  growth  or  how  wide  the 
branching.  The  sound  tree  must  first  be  a  sound  sapling.  We’ve  grown  steadily, 
because  we  grew  straight  from  the  start.  We  gave  value  and  kept  faith,  so 
purchasers  became  customers  and  customers  became  friends.  And  there  you 
have  the  secret  of  any  success  in  a  nutshell.” 

“Value  is  a  combination  of  quality,  style  and  appropriateness,  A  fundamental 
principle  of  retailing  is  the  prompt  display  of  those  stocks  which  are  most 
desired  in  respective  markets,” 

“Years  of  observation  have  taught  us  how  differing  climates  and  seasonal 
lengths  must  dictate  the  selection  of  merchandise,  and  what  and  when  to  buy 
for  each  group  of  clients . . .  without  such  discrimination,  capital  and  purchasing 
power  would  be  largely  wasted.  If  goods  do  not  please,  prices  won’t.” 

“Watch  Us  Grow” 


David  May,  founder  of  The  IMay  Department  Stores  Company  and  pioneer 
merchant,  1848-1927. 
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|  Financial  Highlights 


.  (Millions  of  Dollars,  except  per  share) 

Fiscal  Years:  1076 

1075 

1074 

1075 

1072 

Department  store  companies 

Earnings  before  interest  and  income  taxes 
Earnings  %  of  sales 

SI, 741 

148 

8.5% 

SI, 645 

143 

8.7% 

81,483 

112 

81,379 

113 

8.2",' , 

S1.317 

110 

8.3%, 

.  Venture  discount  stores 

Sales 

S  292 

S  240 

S  161 

S  124 

S  106 

Earnings  before  interest  and  income  taxes 

11 

14 

5 

1 

(1) 

!  Earnings  %  of  sales 

3.8% 

5,6% 

3.2%. 

0.9",, 

(0.5)%, 

Consumers  Distributing  catalog  showrooms 

Sales 

S  86 

S  69 

S  52 

S  20 

S  - 

Earnings  before  interest  and  income  taxes 

1 

- 

(2) 

(4) 

- 

Earnings  %  of  sales 

0.7% 

0.1% 

(3.3)%, 

( 19.6)%,' 

- 

Shopping  centers 

Rental  revenue 

S  14 

S  13 

8  11 

S  11 

S  10 

Earnings  before  interest  and  income  taxes 

8 

6 

5 

5 

5 

Total 

Sales  and  revenues 

S2,133 

SI, 967 

81,707 

SI. 534 

SI. 433 

Earnings  before  interest  and  income  taxes 

168 

163 

120 

115 

114 

Earnings  %  of  sales  and  revenues 

7.9% 

8.3% 

7.0%. 

7.5% 

8.0"„ 

Interest  expense 

S  30 

S  28 

8  24 

S  19 

S  16 

■  Earnings  before  income  taxes 

138 

135 

94 

98 

98 

:  Net  earnings 

69 

67 

47 

'18 

‘18 

Net  earnings  %  of  sales  and  revenues 

3.3% 

3.4% 

2.8%. 

3.1%, 

3.3%, 

Return  on  common  stockholders’  beginning  equity 

12.9 

13.4 

9.8 

10.6 

11.1 

Per  common  share 

Net  earnings 

S  3.06 

S  2.94 

8  2.05 

S  2.11 

S  2.09 

Dividends 

1.102/3 

1.062/3 

1.06% 

1.062/3 

1.062/3 

i  Five  year  compound  growth  rates  to  1976 

Total  sales  and  revenues 

Earnings  before  income  taxes 
'  Net  earnings  per  common  share 

10.6% 

9.8 

10.8 

(See  comments  on  page  16) 
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To  Our  Stockholders:  Over  the  last  century,  the  May  company  has  built  a  remarkable  record.  1976, 
the  Company’s  100th  year,  was  another  year  of  growth  and  progress.  Sales, 
earnings  and  dividends  were  all-time  records  in  the  Company’s  history  sur¬ 
passing  the  previous  highs  reached  in  1975. 

Sales  reached  $2,119  million,  an  increase  of  $165  million  or  8.5%  over 

1975.  Net  earnings  increased  $3  million  to  over  $69  million.  Earnings  per  share 
reached  $3.06,  up  12  cents  over  the  previous  high  of  $2.94  in  1975,  and  estab¬ 
lished  a  10.8%  average  annual  compound  growth  rate  over  the  past  five  years. 

Department  store  sales  increased  to  $1,741  million,  a  gain  of  $96  million  or 
5.9%  over  1975.  Department  store  earnings  before  interest  and  taxes  in¬ 
creased  to  $148,076,000  compared  with  $143,181,000  in  1975.  1976  started  at 
the  same  strong  sales  pace  as  the  fourth  quarter  of  1975  but  slowed  significantly 
late  in  the  first  quarter  and  remained  so  until  the  Christmas  season.  Because 
of  this  abrupt  and  unexpected  shift  in  consumer  sentiment  and  purchasing, 
our  inventories  were  at  a  higher  than  desirable  level.  We  moved  quickly  to 
liquidate  our  excess  stocks,  resulting  in  heavy  markdowns  in  the  second  and 
third  quarters.  Inventories  at  year  end  were  on  plan  and  in  good  shape. 

We  think  1977  will  be  a  good  year  for  department  stores  with  their  ability 
to  respond  to  both  fashion  and  value.  We  have  put  a  high  priority  on  main¬ 
taining  liquidity  and  flexibility  so  we  can  react  quickly  and  accurately.  Our 
department  store  companies  will  be  strengthened  by  the  opening  of  five  new 
stores  and  two  expansions  totaling  713,000  square  feet. 

Venture  discount  store  sales  increased  to  $292  million  in  1976,  up  $52 
million  or  21.8%  over  1975.  Venture  earnings  before  interest  and  taxes 
decreased  to  $11,176,000  from  $13,479,000  in  1975.  Sales  trends  in  1976  were 
similar  to  department  stores,  except  that  increasing  customer  sensitivity  to 
value  and  price,  particularly  in  the  fourth  quarter,  led  to  an  extremely  com¬ 
petitive  environment  requiring  extensive  promotions  and  markdowns  to 
stimulate  sales  and  bring  stocks  into  line.  This,  coupled  with  expenses  based 
on  planned  higher  volume,  resulted  in  a  reduction  in  Venture’s  earnings  in  the 
fourth  quarter. 

Our  confidence  in  the  future  of  Venture  remains  strong.  Venture’s  manage¬ 
ment  is  taking  action  that  should  result  in  improved  performance  in  1977. 

We  are  solidly  established  in  St.  Louis,  Kansas  City,  Peoria  and  Springfield, 
and  are  moving  aggressively  to  expand  in  the  Chicago  market  from  five  stores 
to  at  least  20  stores  by  1981.  We  also  have  opportunities  for  additional  stores 
in  our  other  markets  and  in  other  metropolitan  areas. 

Consumers  Distributing  catalog  showroom  sales  increased  to  $86  million  in 

1976,  up  $17  million  or  23.6%  over  1975;  earnings  before  interest  and  taxes 
increased  to  $559,000  from  $76,000  in  1975.  We  are  encouraged  by  the  sales 
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productivity  of  many  of  Consumers'  stores.  Although  our  expansion  plans  for 
1977  call  for  only  three  or  four  new  stores,  we  are  presently  evaluating  the 
many  expansion  opportunities  for  1978  in  Consumers’  markets.  We  are  improv¬ 
ing  our  operations  to  insure  better  service  and  availability  of  merchandise  in 
our  stores,  and  to  put  Consumers  firmly  on  the  path  to  greater  profitability. 

Shopping  Centers  again  achieved  new  record  levels  in  rental  revenues  and 
earnings  in  1976.  Revenues  reached  $14, 142,000,  and  earnings  before  interest 
and  taxes  increased  to  $8,288,000,  up  41.7%  over  1975’s  earnings  of 
$5,847,000,  along  with  a  substantial  improvement  in  cash  flow.  May  Shopping 
Centers,  in  partnership  with  others,  will  open  its  17th  major  shopping  center 
in  1977  and  will  open  five  additional  shopping  centers  by  1980. 

Looking  ahead  to  197 7,  we  are  encouraged  by  the  progress  of  our  company 
management  teams.  In  1976,  the  pace  of  management  change  escalated  in 
retailing,  and  the  May  company  was  no  exception.  Fortunately,  we  were  able 
to  accomplish  most  of  the  changes  by  promotion  of  our  own  men  and  women 
to  positions  of  greater  responsibility.  We  have  a  vigorous,  dedicated  manage¬ 
ment,  who  today  are  more  seasoned  and  knowledgeable. 

Our  store  management  structure  has  been  strengthened  to  include  in  all 
but  one  of  our  department  store  companies,  an  executive  vice  president  or 
vice  president  of  stores.  This  strengthened  store  management,  working  with 
the  merchandising  organization,  is  a  key  to  our  strategy  for  improving  our 
sales  and  earnings. 

Overall,  we  believe  we  are  in  a  strong  position  for  a  better  performance 
in  1977  than  1976.  We  are  well  positioned  with  our  department  store  com¬ 
panies,  discount  stores  and  catalog  showrooms.  We  have  strong  franchises  in 
our  markets  and  are  encouraged  by  sales  in  our  relatively  new  major  trading 
areas:  Chicago,  New  York,  New  Jersey  and  San  Francisco. 

Reflecting  our  broadly-based  strength  and  prospects  for  future  growth,  the 
Board  of  Directors  approved  an  increase  in  the  annual  common  stock 
dividend  rate  from  $1.12  to  $1.16  per  share  effective  with  the  June  1977 
dividend.  This  comes  on  top  of  a  three-for-two  stock  split  and  an  increase  in 
the  annual  dividend  rate  from  $1.06  2/3  to  $1.12  in  June  1976. 

This  past  year,  we  were  saddened  by  the  death  of  Gustave  L.  Levy  who 
served  with  great  distinction  as  a  director  of  the  Company  since  1961.  He  will 
be  deeply  missed  by  all  who  had  the  pleasure  of  knowing  and  working  with  him. 

Our  warmest  appreciation  and  gratitude  go  to  our  59,000  employees  and 
executives  whose  dedication  and  creativity  kept  the  Company  moving  forward 
in  a  difficult  year.  We  also  express  our  thanks  to  our  merchandising  suppliers 
throughout  the 'world,  and  gratefully  acknowledge  the  support  and  loyalty  of 
our  directors  and  stockholders. 


<&Un'd  £ 

David  E.  Babcock 
Chairman  of  the  Board 
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The  May  Company 
Today 


When  David  May  opened  his  first 
store  in  a  canvas-covered  frame 
shack  in  Leadville.  Colorado,  his 
principal  sales  were  copper-riveted 
Levi  overalls  manufactured  in 
California  liv  Levi  Strauss  &  Co. 
Nov.  10()  years  later,  the  May  com¬ 
pany  is  still  one  of  the  nation's 
largest  retailers  of  Levis. 

When  the  miners  struck  it  rich 
and  mere  ready  to  enjoy  the  pood 
life.  David  May  “imported”  the 
latest  fashions  in  gowns  from 
Chicago  for  the  miners’  ladies.  This 
began  our  emphasis  on  fashion. 


The  May  company  has  grpwn 
with  America  by  knowing  its  cus¬ 
tomers,  knowing  their  lifestyles  and 
being  there  with  dominant  assort¬ 
ments  of  wanted  merchandise. 

Today,  the  thrust  of  our  mer¬ 
chandising  is  more  varied  and 
complex  to  meet  the  needs  and 
desires  of  our  customers.  May  has 
diversified  strategically  to  broaden 
and  strengthen  its  position  as  a 
leading  retailer,  by  growing  through 
three  distinct  approaches  to  the 
market.  Each  of  these  operations 
serves  the  tastes,  trends  and  shop¬ 


ping  patterns  of  significant  segments 
of  the  consumer  market. 

May  department  stores  arc 
fashion  leaders  in  their  com¬ 
munities  and  their  customers  can 
choose  from  broad  assortments  of 
merchandise  selected  to  fulfill 
their  personal  needs  and  interests. 
They  find  the  combination  of  fash¬ 
ion,  quality  and  value  that’s  right 
for  them  with  service  from  knowl¬ 
edgeable  sales  people. 

Venture  discount  stores’  cus¬ 
tomers  shop  with  value  in  mind  to 
satisfy  a  large  part  of  their  day-to-di 


needs.  They  receive  outstanding 
values  made  possible  by  Venture’s 
highly  efficient  discount  store 
distribution  methods  while  enjoy¬ 
ing  the  convenience  of  shopping 
cart  mobility  and  rapid  checkout. 

Consumers  Distributing  cus¬ 
tomers  respond  to  highly  com¬ 
petitive  prices  on  selected 
assortments  of  brand  name  mer¬ 
chandise  made  possible  by  this 
most  efficient  form  of  distribution 
—the  catalog  showroom. 

In  our  113  department  stores, 
we  serve  customers  of  virtually  all 
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Today’s  consumer  is  both  fashion- 
conscious  and  value-oriented, 

To  us,  value,  as  well  as  fashion,  is 
an  important  part  of  our  business, 
and  the  department  store  has  a 
unique  ability  to  obtain  for  the 
customer  up-to-date  fashion  at 
attractive  prices. 

We  are  improving  our  ability 
to  understand  and  reach  our  cus¬ 
tomers.  Most  of  our  merchandise 
and  operating  information  is  now 
on  computers  making  it  more  com¬ 
plete,  timely  and  actionable.  This 
helps  us  to  improve  both  our  mer¬ 
chandising  and  our  advertising 
effectiveness. 
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new  modes  ol  self  expression. 
Fashion,  in  both  apparel  and  h 
furnishings,  has  increasingly  b 
come  a  incans  for  enjoying  pers 
values  and  demonstrating  self¬ 
esteem. 

To  meet  the  changing  taste 
today’s  customers,  we  are  strer 
ening  our  position  as  fashion 
leaders  in  apparel,  accessories 
home  furnishings. 


Reproduced  with  permission  of  the  copyright  owner.  Further  reproduction  prohibited  without  permission. 


Venture  stores,  the  May  company's 
24-unit  discount  store  operation, 
advertises  itself  as  “Not  Just 
Another  Discount  Store". 

Venture’s  basic  merchandising 
thrust  is  to  offer  its  customers 
strong  values  in  quality  and' fashion 
merchandise  hacked  by  a  liberal 
return  policy.  Venture  serves  its 
customers  in  conveniently  located, 
well-organized  stores  with  mer¬ 
chandise  attractively  displayed  for 
efficient,  enjoyable  shopping. 


Venture  customers  can  count  on 
finding  what  they  want  when  they 
want  it  because  of  the  reliability  of 
Venture’s  strong  in-stock  position 
on  a  day-to-day  basis. 

Venture  cams  the  shopping 
loyalty  of  its  customers  by  main¬ 
taining  dominant  assortments  of 
basic  consumable  merchandise. 

This  has  made  shopping  at 
Venture  a  regular  habit  for  its 
customers.  Assortments  of  health 
and  beauty  aids,  sporting  goods, 
toys,  housewares  and  automotive 
products  cater  to  the  everyday 
needs  of  all  families  within  the 
trading  area  of  each  Venture  store. 


In  addition,  a  Venture  shopper 
finds  attractive  displays  and  as¬ 
sortments  of  casual  apparel,  fashion 
accessories,  shoes  and  decorative 
home  furnishings. 

A  trip  to  Venture  becomes  an 
adventure  in  shopping.  The  store, 
the  merchandise,  the  pricing  and 
the  satisfaction  of  the  customers 
all  say  Venture  is  indeed  not  just 
another  discount  store. 
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Consumers  Distributing,  known  to 
its  millions  of  customers  as  “Con¬ 
sumers”,  is  the  May  company's  68- 
store  catalog  showroom  operation. 

Consumers  provides  its  cus¬ 
tomers  hard-to-bent  values  in 
branded  merchandise  with  the 
added  convenience  of  advance 
shopping  through  attractive  cat¬ 
alogs.  Consumers  offers  selective 
assortments  within  broad  catugories 
of  merchandise  including  jewelry, 
small  appliances,  leisure  equip¬ 
ment.  cameras,  radios  and  similar 
products. 

Consumers’  concept  is  to  buy 
in  large  quantities  and  to  act  as  a 
distributor  of  nationally  advertised 
merchandise  at  the  lowest  possible 
prices. 

Showroom  customers  identik 
the  merchandise  they  have  pre¬ 
selected,  write  their  own  order,  and 
arc  served  efficiently. 
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Eagle  Stamp  Company,  the  May 
company's  trading  stamp  operation, 
provides  a  well-developed,  long¬ 
standing  consumer  service  which 
encourages  customer  loyalty  to 
participating  stores.  Customers 
receive  trading  stamps  with  their 
purchases  anil  are  rewarded  by 
redemption  of  the  stamps  for 
wanted  merchandise,  or  their 
choice  of  merchandise  or  cash  in 
the  case  of  participating  St.  Louis 
area  retailers. 

Eagle  stamps  are  issued  and 
redeemable  at  May  department 
stores  in  St.  Louis,  Cleveland, 
Youngstown  and  Colorado  Springs, 
and  at  thousands  of  other  retail 
establishments.  1976  issuance  and 
redemption  of  Eagle  stamps  were 
at  all-time  record  highs  in  the  73- 
year  history  of  the  Eagle  Stamp 
Company. 
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The  Year  In  Review 


Fourth  quarter  sales  were  up  8.4%  over  1975  with  earnings  per  share 
of  S1.79  compared  with  $1.82  for  last  year,  bringing  total  earnings  per 
share  for  the  year  to  83.06  compared  with  $2.94  for  1975. 


Fourth  Quarter  Statements  of  Net  Earnings 


(Thousands  of  Dollars.,  except  per  share) 

This  Year 

Last  Year 

Net  Retail  Sales 

Department  store  companies 

Venture  discount  stores 

Consumers  Distributing  catalog  show  rooms 

S58 1.986 
99.990 
38.637 

S548.029 

85.080 

31.510 

Total  Net  Sales 

S720.613 

S664.619 

Earnings  before  Interest  and  Income  Taxes 

Interest  Expense 

S  89.631 

S  89,285 
7,266 

lCarnin^s  before  Income  Taxes 

Income  Taxes 

S  81.801 
41,308 

S  82,019 
40.971 

Net  Earnings 

S  40. 193 

S  41,0)8 

Average  Shares  Outstanding 

22.551 

22,539 

Net  Earnings  Per  Shore  by  Quarter 

Fourth  Quarter 

Third  Quarter 

Second  Quarter 

First  Quarter 

SI. T9 

.11 

.37 

SI. 82 
.18 
.40 

Total  Year 

S3.06 

S2.94 

Sales  increases  for  1976.  both  in  total  and  on  a  store-for-store 
basis  ( i.e,  including  the  effect  of  stores  open  in  both  years,  but 
excluding  the  effect  of  new  stores),  reflected  gains  for  all  operating 
divisions  as  shown  below: 

Sal, 

l's  Increase 

Sales  Per 
Square  Fool 

Total 

Store*for*Stoi 

•e  1976  1975 

Drjurl merit  More  companies  5.9"o 

Venture  discmint  stores  21.8 

Consumers  D\st rtlmtm**  catalog  W  rooms  23 .6 

3.3"„ 

8.1 

13.8 

S  65  S  63 
101  97 

lit  108 

Total  Net  Sales 

l.3"n 

S  69  S  67 

Rental  revenues  from  May  Shopping  Centers  were  S14.142.000 
for  1976  versus  S13.309.000  for  1975.  reflecting  an  increase  of 
§833,000  or  6.3 %  in  rental  revenues  from  shopping  centers. 

Earnings  before  interest  and  taxes  by  division  are  reported  in  the 
financial  highlights  on  page  1.  The  following  explanatory  notes  are 
necessary  for  proper  interpretation  of  those  earnings,  (a)  Earnings 
before  interest  and  income  taxes  by  division  are  unaudited  and  these 
t  tfter  allocation  of  central  administrative  expenses 
(amounting  to. $9.  $8.  $8.  S7 and  $8  million,  respectively)  which  have 


Sales 


■  Main  Department  Stores  ■  Venture  Stores 

■  Branch  Department  Stores  "  Consumers  Distributing 


Millions  of  Dollars 


been  allocated  on  the  basis  of  net  sales  or  revenues.  ( b)  The  Company 
owns  up  to  50?c>  of  various  real  estate  partnerships  and  is  the  managing 
agent  and  operator  of  the  properties.  In  accordance  with  generally 
accepted  accounting  principles,  the  investment  in  these  properties  is 
accounted  for  by  the  equity  method  and  as  a  result,  partnership  rental 
revenues  of  $25,  S22,  $20.  $14  and  S7  million,  respectively,  are  not 
included  in  reported  rental  revenues.  The  Company's  share  of  the 
earnings  of  its  partnerships  is  included  in  earnings,  (c)  As  a  result  of 
a  change  in  the  license  agreement.  Venture  food  (franchised)  net  sales 
are  no  longer  included  in  the  total  net  sales  of  the  Company,  Net 
sales  have  been  reduced  $50.  S53.  $51  and  $45  million  for  the  years 
1975,  1974. 1973  and  1972.  respectively.  The  restatement  has  no 
effect  on  the  net  earnings  of  the  Company,  (d)  The  earnings  before 
interest  and  income  taxes  of  Consumers  Distributing  catalog  show¬ 
rooms  were  $559,000  in  1976  and  576,000  in  1975.  (e)  As  discussed  in 
the  1975  annual  report,  the  earnings  of  Consumers  Distributing 
catalog  showrooms  have  been  restated  for  years  prior  to  1975. 

High  and  low  prices  by  quarter  for  our  common  stock  as  traded 
on  the  New  York  Stock  Exchange  (the  principal  market),  and  dividends 
per  share  paid  by  quarter  were  as  follows: 


1976— By  Fiscal  Quarter* 

1st  2nd 

3rd 

4th 

High 

S  352/a  S' 34% 

S  33-Vit 

S  36 

Low 

S  27%  S  28 

S  28Vs 

S  284b 

Dividend  Per  Shore 

S  .26%  S  .28 

S  .28 

S  .28 

1975— By  Fiscal  Quarter* 

1st  2nd 

3rtl 

4th 

High 

S  275/a  S  32>/3 

S  32% 

S  331/12 

Low 

S  175/12  S  24% 

S  25% 

S  29% 

Dividend  Per  Share 

S  .26%  S  .26% 

S  .26% 

S  .26% 

'Restated  to  reliect  the  3-for-2  stock  split  i 

n  June  ll)76. 
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Our  already  strong  financial  position  was  strengthened  further 
during  1976.  Working  capital  of  8417,471,000  at  January  29,  1977  was 
up  843,897,000  from  a  year  earlier,  reflecting  the  expanding  require¬ 
ments  for  our  growing  business.  The  current  ratio  at  January  29, 1977 
was  2.1  compared  with  1.9  a  year  earlier.  (At  January  31, 1976,  on  a 
pro  forma  basis,  adjusted  to  reflect  the  application  of  850  million  of 
marketable  securities  to  debt  retirement  in  March  1976,  the  current 
ratio  was  2.0. ) 

Accounts  and  notes  receivable  amounted  to  8471,959,000  at 
January  29, 1977,  up  844,732,000  from  8427,227,000  at  January  31, 
1976.  The  reserve  for  bad  debts  of  812,915,000  and  814,177,000 
amounted  to  2.7 %  and  3.3%  of  accounts  receivable  at  January  29,  1977 
and  January  31, 1976,  respectively.  Bad  debt  expense,  including  actual 
losses  and  adjustments  to  reserves,  amounted  to  $5,264,000  in  1976 
compared  with  89,335,000  in  1975,  which  is  0.6%  and  1.1%,  respect¬ 
ively,  of  credit  sales.  Improved  collection  efforts  reduced  our  bad 
debt  losses  during  the  year,  and  developed  a  year  end  accounts 
receivable  aging  which  required  a  lower  reserve  for  bad  debts.  Credit 
sales  as  a  percent  of  total  department  store  sales  increased  to  54.6% 
in  1976  from  54.0%  in  1975. 

Inventories  at  year  end  amounted  to  8271,584,000,  up 
810,337,000  compared  with  8261,247,000  at  the  end  of  1975.  Inven¬ 
tories  at  the  end  of  1976  were  in  line  with  our  plans,  and  generally 
afforded  the  desired  liquidity  and  flexibility  as  we  entered  the  spring 
season  of  1977. 

Net  Income  and  Dividends  Per  Common. Share 


HI  Net  Income  (Dollars.) 
R  Dividends  (Dollars) 


Equity  (Book  Value)  Per  Common  Share 

and  Return  on  Common  Equity  (Beginning  of  Year) 

■  Equity  Per  Share  (Dollars)  Return  on  Equity  (Percent)  H 


Interest  costs  of 829,638, 000  for  1976  were  81,774,000  higher 
than  1975.  Consolidated  long-term  debt,  which  includes  obligations 
of  finance  and  real  estate  subsidiaries,  amounted  to  8414,313,000  at 
January  29,  1977  or  848.167,000  higher  than  a  year  ago. 

We  continued  to  increase  and  improve  our  selling  space  in  1976. 
Capital  expenditures  for  expansion,  replacements  and  improvements 
during  1976  were  $91,964,000  compared  with  877,717,000  during 
1975.  We  completed  the  following  new  stores,  store  expansions  and 
shopping  center  expansion  during  1976: 


Company 

Location 

Month 

Arca-Sq.  Ft. 

The  May  Co.,  Cleveland 

Randall  Park  Mull 

Ang. 

177,000 

Kaufmann  s,  Pittsburgh 

Westmoreland  Mall 
Greensburg,  Pa. 

Sept. 

156,000 

The  Ilecht  Co., 

Montgomery  Mall 

Nov. 

.52,000* 

Washington-Bjllimore 

Manassas  Mall 

Nov. 

106,000 

Strouds,  Youngstown' 

Liberty  Plain 

Sept. 

12,000* 

Shennngo  Valley  Mall 

Nov. 

76,000 

Total  department  stores 

579,000 

Venture  Stores 

St.  Louis  Area: 

Maplewood 

Sept. 

136,000 

Crystal  City 

Chicago  Area: 

Oct. 

90,000 

Oakbrook 

July 

138.000 

Matteson 

July 

134,000 

Total  Venture 

498,000 

Consumers  Distributing 

New  York  Area: 

|5  Stores) 

San  Francisco  Area: 

51,000 

(5  Stores) 

54,000 

Total  Consumers  Distributing 

105,000 

Total  stores 

1,182,000 

May  Shopping  Centers 

Montgomery  Mall 

Oct. 

86,000"' 

Washington,  D.C. 

•^Expansion  of  leasable  retail  square  feet 
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Our  People  and  the  Community 


Our  capital  expenditures  for  1977  are  expected  to  be  approximately 
S  100.000.000.  The  planned  1977  new  store  and  expansion  opening 
schedule  is: 


Com  pain 

Location 

AreaSq.Ft. 

M.n  Co..  California 

Urea  Mall 

143,000 

r.numn-Iiiirr  Co., Si.  Louis 

White  Oaks  Mall 

130.000 

Springfield.  III. 

Kaolin, inn's.  Pittsburgh 

Mt.  Lebanon 

17.000* 

The  Mj>  li>.*  Cleudand 

Eueliil  Square  Mall 

177,000 

Great  'Northern 

21,000* 

Meier  &  Frank.  Oregon 

Vancouver  Mall 

120.000 

(I.  Fox  &  Co..  Hartford 

Midland  Mall,  It.l. 

96.000 

Venture  Stores 

Chicago  Area: 

Orland  Park 

1 16, (HID 

Coiinlrvsiile 

116.000 

Norridpe 

1 16.000 

Tout  Venturi’  348.000 

Consumer*  Distributing 

New  York  ami  San  Francisco  Are 

:as: 

(4  Stores) 

38.000 

Total  Fonsunu'rs  Distributing 

38,  (XX) 

Tm, it  stores _  ;  | ,(><)'). (HID 


M.n  Slm|i|titi|!  Craters  Vancouver  Mull  307,000** 

'Vancouver.  Washington 


‘"I  c.isjblo  retail  si|tmrr  feet 

Current  plans  for  1978  call  for  the  addition  of  six  new  department 
stores,  the  expansion  of  three  department  stores,  four  additional 
Venture  discount  stores  and  additional  Consumers  Distributing  catalog 
slum  room  stores  for  approximately  1.600.000  additional  square  feet  of 

Where  Our  1976  Sales  Dollar  Went 

H  Mcrch.mdise Supplies  amt  Servl 
H  Payroll  amt  Bnu'hts  IOC 
Ollier  K\|ieiues  7C 
i  >  Depreciation  2C 
O  Income  Taxes  3-1 /21< 

■13  Dm, lends  l-l  '2C 
B  liemvesteil  in  the  Business  2C 


Our  policy  of  personnel  management  for  growth  provides  for  the 
career  development  of  all  our  employees  in  a  continuing  process  which 
provides  May  people  at  all  levels  with  appropriate  responsibility,  the 
opportunity  to  grow  through  experience  and  training,  and  planning 
for  promotion  from  within. 

Our  employee  benefit  program  is  designed  to  recognize,  encourage 
and  reward  career  development  and  service. 

The  May  company's  retirement  program,  consisting  of  fixed- 
benefit  career  service  pension  plans  ( retirement  plans)  and  a  contri¬ 
butory  variable  benefit  Profit  Sharing  and  Savings  Plan,  combines  the 
security  of  a  fixed  pension  benefit  with  the  opportunity  for  employee 
participation  in  the  earnings  of  the  Corporation  and  the  growth  of 
investment  in  the  stock  of  the  Corporation  and  in  other  securities. 

The  present  level  of  stockholder  approved  corporate  contributions  to 
all  plans  is  Gli1, hi  of  pre-tax  earnings. 

The  1976  Company  contribution  to  the  Profit  Sharing  and  Savings 
Plan  amounted  to  S3.W7.000.  or  58.6nu  of  employees'  basic  con¬ 
tributions.  The  17.925  members  of  the  Profit  Sharing  and  Savings  Plan 
now  have  an  interest  in  fund  securities  ( including  Company  contri¬ 
butions  for  1976)  Valued  at  S47 .914,000,  including  1,315.819  shares 
of  the  Company's  common  stock,  making  the  Profit  Sharing  and 
Savings  Plan  the  Company’s  largest  single  stockholder.  Employee 
members  exercise  all  voting  rights  of  stockholders  through  secret 
ballot  instructions  to  the  trustee. 

Our  high  levels  of  achievement  in  the  employment  of  females  and 
minorities  were  further  improved  in  1976.  including  the  advancement 
of  females  and  minority  groups  to  higher  skills  and  higher  levels  of 
responsibility.  This  is  demonstrated  below  by  statistics  reported  an¬ 
nually  to  the  Equal  Employment  Opportunity  Commission. 


Percent  of  Tolal  Employci,".  m  Each  Category _ _ 


Mlmirit  it's* 


Job  Cannon _ 

O  (Hauls  &  Managers 
Professionals 
Technicians 
Sales  Workers, 

Office  &  Clerieat 
Cratlsmen  (skilled) 
Operatives  (semi-skilled) 
Laborers  ( unskilled) 
Sertiee  Workers 


107b  1<)75 

■I5.5"„  43.6"„ 

40.6  17.3; 

83.6  83.4 

01.0  01.8 


26.7  26.7 

50.6  50.4 


1076 


6.6 

28.1 


Touts  :  72.0", i  71.6"n  17.1", i  15.0", i 

•Female  members,  of  minority  groups  are  ineltuletl  in  both  categories. 

The  May  company  has  grown  during  its  100-year  history  by  serving 
the  communities  and  the  industry  in  which  it  does  business  not  only 
as  a  merchant  but  as  a  concerned,  involved,  participating  member. 

Of  special  note  in  1976  was  the  inauguration  of  The  May  Department 
Stores  Company  Auditorium  at  the  Parsons  School  of  Design  in  New 
York  City  with  an  address  by  Stanley  J.  Goodman,  retired  chief 
executive  officer  of  the  Company,  as  the  first  of  a  series  of  lectures  on 
fashion  development  and  trends  in  ictailing. 
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How  the  May  Company  Has  Grown  With 
America  for  100  Years 


The  May  company  has  paid  consecutive  quarterly  dividends  ever 
since  its  incorporation  in  1910.  a  period  of  06  years,  more  than  any 
other  retailer  listed  on  the  New  York  Stock  Exchange. 


A  SI 0.000  investment  in  1910  in  The  May  Department  Stores 
Company  common  stock  would  have  an  accumulated  value  of  approx¬ 
imately  §700.000  hv  the  beginning  of  1977.  including  dividends. 

Growth  of  Common  Stock  Investment 


Thmisjwk  of  Dollars 


1910  1977 


Our  Business 


In  the  100  years  since  David  May  opened  his  first  store  in  Leadville, 
Colorado.  The  May  Department  Stores  Company  has  become  a  large 
diversified  retail  organization  with  59,000  employees  serving  the 
merchandise  needs  of  63,000.000  customers  through  205  stores 
located  in  16  major  market  areas  throughout  the  United  States. 

Our  department  store  operation  includes  1 T  major  department 
store  companies  with  113  stores  in  12  major  market  areas. 

Venture,  our  discount  store  operation,  begun  in  1970  in  St.  Louis, 
has  grown  to  include  24  stores  operating  in  3  major  markets. 

Consumers  Distributing,  our  catalog  showroom  operation  since 
1973.  operates  68  catalog  showroom  stores  in  the  greater  New  York 
and  greater  San  Francisco  areas. 


May  Shopping  Centers  operates  16  regional  shopping  centers— 
11  wholly  and  5  partially  owned— each  containing  a  May  department 
store,  and  as  a  joint  venture,  the  major  Parklabrea  commercial  and 
residential  development  in  Los  Angeles. 

The  Eagle  Stamp  Company,  established  in  1903,  now  operates  in 
St.  Louis.  Cleveland.  Youngstown  and  Colorado  Springs. 
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Consolidated  Statements  of  Net  Earnings 


The  May  Department  Stores  Company  and  Subsidiaries 


1  Thousands  of  Dollars,  es.-epl  per  share) 

52  Week*,  Ended: 

January  2'*.  1077 

January  31.  1070 

Net  Retail  Stiles 

S2.1 19.093 

81,953.772 

Rental  Revenues 

14.142 

13.309 

2. 133.233 

1,967.081 

Gist  and  Expenses 

Cost  of  sales  and  other  related  expenses 

1.751.948 

1.613.5G8 

Advertising  and  sales  promotion 

69.263 

62,684 

Maintenance  and  repairs 

17.443 

15.226 

Depreciation 

45.758 

41.119 

Taxes  other  than  income  taxes 

53.830 

47.434 

Rentals  of  real  property 

Interest  and  debt  expense,  less  interest  income 

and  discount 

18.247 

16.017 

on  debt  prepayment  of  S3, 271  and  82,898 

29.638 

27.861 

Retirement  and  profit  sharing  and  savings  plan 

s  contributions 

8.647 

8.450 

1.994.774 

1.832.362 

Earnings  before  Income  Taxes 

138.461 

134.719 

Provision  for  Income  Taxes 

69,029 

68.013 

Net  Earnings 

S  69.432 

8  66.706 

Net  Earnings  per  Common  Share 

S  3.06 

S  2.94 

The  amuupaiiyinsi  nummary  of -ipnilicant  aeeoiinUtifj  policies  unit  notes  to  consolidated  financial  statements 
art*  tin  ini egral  part  of  (best*  statements 
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Consolidated  Balance  Sheets 


Tlie  May  Department  Stores  Company  and  Subsidiaries 


Assets  (Thmisiml*  of  Dollars) 

January  20.  1077 

January  31.  1976 

Current  Assets 

Cash 

S  15.564 

S  12,357 

Marketable  securities,  at  cost  which  approximates  market 

26.108 

78,868 

Accounts  and  notes  receivable,  less  allowances  for  doubtful 

accounts  of  S12, 915  and  814.177 

471.959 

427.227 

Merchandise  inventories 

271.584 

261,247 

Supplies  and  prepaid  expenses 

15.356 

14,772 

Total  current  assets 

800.571 

794,471 

i 'n  rest numls  anti  Other  Assets 

Investments  in  and  advances  to  affiliated  real  estate  partnerships 


at  equity  in  net  assets 

Notes  receivable  and  other  assets 

23.640 

23.587 

15,987 

21,279 

47,227 

37,266 

Properly.  Plan!  anti  Equipment,  at  cost 

Land 

72.869 

68,768 

Buildings  and  building  equipment 

554,406 

523,999 

Furniture,  fixtures  and  equipment 

253.385 

217,635 

Total 

880.660 

810,402 

Less— accumulated  depreciation 

281,893 

257,633 

598.767 

552,769 

Excess  of  Cost  of  Investment  in  Division  Over 

Book  Value  of  Assets  at  Date  of  Acquisition 

9.139 

9,139 

S  1.455.704 

31,393,645 

Liabilities  and  Stockholders’ Investment 

LimiarV  2‘». 

Jumiarv  ,'tl,  ]()7(> 

Current  Liabilities 

Accounts  payable 

S  181.510 

S  170,454 

Accrued  expenses 

78.877 

80.557 

Income  tuxt.- — current 

37,121 

40,948 

— deferred 

72.958 

66,840 

Current  maturities  of  long-term  debt 

12,634 

62,098 

Total  current  liabilities 

383.100 

420.897 

Long-Term  Debt— less  current  maturities 

414,313 

366,146 

Deferred  Income  Taxes 

47,066 

45,020 

Deferred  Investment  Tax  Credit 

14,832 

9,211 

Deferred  Compensation 

13,816 

11.545 

Stockholders’  Investment 

Preferred  stock 

9,685 

9,784 

Common  stock 

37,171 

37.235 

Additional  paid-in  capital 

27,659 

30.045 

Accumulated  earnings  retained  in  the  business 

508,062 

463,762 

582,577 

540,826 

$1,455,704 

$1,393,645 

The  accompanying  summary  of  significant  accounting  policies  and  notes  to  consolidated  financial  statements 
are  an  integral  part  of  these  balance  sheets, 
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Consolidated  Statements  of  Changes  in 
Financial  Position 


The  May  Department  Stores  Company  and  Subsidiaries 


iTIimi-.mils  <>l  l)nlljrs|  s'2  WcU  Knricili  January  20.  |<>77  January  31.  1070 


Sources  of  Working  Capital 

Net  earnings 

S  69.432 

S  66.706 

Nonrash  charges  (credits)  against  income 

Depreciation 

45.738 

41.119 

Provision  for  noncurrent  deferred  income  taxes 

4.417 

3.905 

Provision  for  deferred  compensation 

2.052 

1.653 

Investment  tax  credit  amortization 

(2.101) 

( 1.202) 

( Income)  of  affiliated  partnerships 

( 1.244) 

(668) 

Working  capital  provided  from  operations 

118.314 

111.513 

Issuance  of  long-term  debt 

60.000 

73.701 

Common  stock  issued  from  treasury 

5.751 

4.618 

Disposition  of  property,  plant  and  equipment 

208 

4.620 

184.273 

194.-152 

Uses  of  Working  Capital 

Property,  plant  and  equipment  additions 

91.964 

77.717 

Dividends 

25.132 

24.293 

Current  maturities  of  long-term  debt 

11.773 

65.413 

Common  and  preferred  stock  purchased  for  treasury 

8.300 

7.890 

Other 

3.207 

(10.665) 

140.376 

164.618 

Increase  in  working  capital 

S  43.897 

S  29.804 

Increase  (Decrease)  in  Working  Capital'. 

Current  assets 

Cash 

S  3.207 

S  859 

Marketable  securities 

(52.760) 

76.868 

Accounts  and  notes  receivable 

44.732 

20.563 

Merchandise  inventories 

;  10.337 

68.129 

Supplies  and  prepaid  expenses 

584 

(3.174) 

6.100 

163.245 

Current  liabilities 

Notes  payable 

— 

8.430 

Accounts  payable  and  accrued  expenses 

(9.376) 

(62.528) 

Income  tuxes 

(2.291) 

(25.725) 

Current  maturities  of  long-term  debt 

49.461 

(53.618) 

37.797 

( 133.441 ) 

Increase  in  working  capital 

S  43.897 

S  29,804 

’Hu'  araun|ianvni(!  summary  nl  ■'if’iiiiieant  amiunliiig  |inlieirs  and  notes  In  rnnsnliilateil  iinaarial  -t.itcnu'iit x 
arr  an  mlepral  pari  of  llieM' -lali'inmls. 
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Summary  of  Significant  Accounting 
Policies 


The  May  Department  Stores  Company 
and  Subsidiaries 


Definition  of  Fiscal  Year 

The  Company’s  fiscal  year  ends  on  the  Saturday  closest  to  January  31. 
Fiscal  1976  and  1975  were  comprised  of  52  weeks. 


Principles  of  Consolidation 

The  consolidated  financial  statements  include  the  accounts  of  the 
Company  and  all  wholly-owned  subsidiaries.  All  significant  inter¬ 
company  transactions  and  accounts  have  been  eliminated  in 
consolidation. 


Accounts  Receivable 

In  accordance  with  trade  practice,  installments  maturing  in  more 
than  one  year  on  deferred  payment  accounts  receivable  have  been 
included  in  current  assets. 

Credit  finance  charge  income  arising  from  customer  accounts 
receivable  is  recorded  as  a  reduction  of  costs  and  expenses. 


Inventories 

Merchandise  inventories  are  primarily  determined  by  use  of  the  retail 
inventory  method  and  are  stated  on  the  LIFO  (last-in,  first-out)  cost 
basis,  which  is  lower  than  market. 


Depreciation 

Plant  and  equipment  are  depreciated  on  a  straight-line  basis  over  their 
estimated  useful  lives. 


Investment  Tax  Credit 

The  investment  tax  credit  earned  for  federal  income  tax  purposes  is 
deferred  and  amortized  over  the  depreciable  lives  of  the  related  property. 


Sales 

Sales  include  merchandise,  services,  and  licensed  departments,  net  of 
returns,  and  exclude  sales  taxes. 


Pre-opening  Expenses 

Expenditures  associated  with  the  opening  of  new  stores  are  expensed 
during  the  year  they  are  incurred. 


Retirement  Plans 

The  plans  cover  substantially  all  employees  who  work  more  than 
1,000  hours  per  year.  Actuarially  determined  costs  for  such  plans  are 
accrued  and  funded  on  an  annual  basis.  The  combined  cost  of  the 
retirement  and  profit  sharing  and  savings  plans  represents  61/2%  of 
earnings  before  federal  income  taxes  and  the  combined  cost  of  these 
plans. 


Net  Earnings  per  Common  Shore 

Net  earnings  per  common  share  are  based  on  the  weighted  average 
number  of  common  shares  outstanding. 


Income  Taxes 

The  Company  provides  for  income  taxes  payable  currently  and  in  the 
future.  Deferred  taxes  arise  from  the  recognition  in  different  periods 
of  revenue  and  expense  for  tax  and  financial  statement  purposes. 


Excess  of  Cost  of  Investment  in  Division  Over  Book  Value 
of  Assets  at  Date  of  Acquisition 
The  excess  of  purchase  price  over  the  net  book  value  of  an 
acquisition  is  not  being  amortized  as  in  management’s  opinion  there 
has  been  no  diminution  in  value. 


Interest  Expense 

Interest  costs  are  expensed  as  incurred  and  are  not  capitalized  as 
cost  of  construction. 
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Notes  to  Consolidated  Financial 
Statements 


The  May  Department  Stores  Company 
and  Subsidiaries 


1.  Inventories 

Inventories  at  January  29, 1977,  and  January  31,  1976,  are  stated  at 
$70,060,000  and  $61,408,000,  respectively,  less  than  they  would  have 
been  if  the  last-in,  first-out  principle  had  not  been  applied. 

2.  Income  Taxes 

The  income  tax  provisions  were  comprised  of  the  following  components: 

52  Weeks  Ended 

January  20,  1077  Federal 

State  and 

Local  Total 

Taxes  currently  payable  $51,030,000 

Deferred  taxes  9,039,000 

88,082,000  859.112,000 
878.000  9.917.000 

Total  S60.060.000 

88,960.000  869,029.000 

52  Weeks  Ended  State  and 

Januarj  31.  1076  Federal  Local  Total 

Taxes  currently  payable  852,057,000 

Deferred  taxes  7,321,000 

S7, 653, 000  S59.7 10.000 
982.000  8,303.000 

Total  859,378,000 

88,635.000  S68.013.000 

The  components  of  deferred  income  taxes  were  as 

t  follows: 

J  mnr  90  J  nfy  <U 

52  Weeks  Ended: 

1977  1976 

Excess  of  tax  over  book  depreciation 

Deferral  due  to  the  use  of  the  installment  method  of 
accounting  for  sales 

Increase  m  deferred  compensation 

Other 

85,100,000  84.683,000 

5,500,000  4,398.000 

(664.000)  (660,000) 

(19,000)  (118,000) 

Total 

89,917,000  88,303.000 

The  effective  income  tax  rates  were  49.9%  in 
1975,  The  difference  between  the  effective  tax  ra 

1976  and  50.5%  in 
ites  and  the  federal 

statutory  rate  of  48%  is  due  to  state  and  local  income  taxes  (3.4%  in 
1076  and  3.3%  in  1975)  and  other  items  including  the  amortization  of 
the  investment  tax  credit. 

The  investment  tax  credit  earned  was  $6,100,000  in  1976  and 
$5,974,000  in  1975,  with  related  amortization  of  $2,101,000  and 
$1,202,000,  respectively. 

3.  Retirement  Plans 

The  cost  of  the  retirement  plans  for  the  fiscal  years  ended  January  29, 
1977,  and  January  31,  1976,  was  $5,551,000  and  $5,606,000,  respec¬ 
tively.  The  plans  are  substantially  funded  as  of  January  29, 1977. 

Certain  changes  have  been  made  in  the  plans’  actuarial  assumptions 
and  methods,  employee  benefits  and  investments.  The  net  effect  of 
these  changes  is  a  reduction  in  1976  pension  expense  of  approximately 
$1,000,000  from  what  otherwise  would  have  been  incurred,  due  prin¬ 
cipally  to  investment  of  the  plans’  funds  with  a  major  insurance 
company  at  guaranteed  yield  substantially  greater  than  earned  in  the 
past.  There  is  no  effect  on  the  net  earnings  of  the  Company  because 
the  combined  cost  of  the  retirement  and  profit  sharing  plans  is  Wi  % 
of  net  earnings  as  defined. 


4.  Long-Term  Debt 

Long-term  debt,  net  of  current  maturities  follows: 

January  29,  January  31, 

1977  1976 

3  V4%  Sinking  fund  debentu 

res,  due  1978-1980 

S  12,165,000 

S  12,165,000 

4%%-7%%  Unsecured  note 

:s,  due  1981-1991 

99,244,000 

103,010,000 

4%-97/S%  Mortgage  notes  an 

id  bonds,  due  1980-201 1 

185,741,000 

180,858,000 

8W6-9  %  Debentures  and  n 

otcs.due  1989-1996 

115,010,000 

67,870,000 

Capitalized  tease  obligation 

2.153,000 

2.213,000 

Total 

S-tl4.313.000 

$366,146,000 

The  net  book  value  of  property,  plant  and  equipment  pledged  under 
long-term  debt  agreements  was  $162,596,000  and  $174,624,000  at 
January  29, 1977,  and  January  31, 1976,  respectively. 

The  annual  maturities,  including  sinking  fund  requirements  against 
which  cancelled  debentures  and  mortgage  bonds  aggregating  $3,335,000 
may  be  applied,  are  as  follows  for  fiscal  years  through  1981:  1978— 
$21,344,000;  1979-$15,572,000;  1980-520,620,000;  and  1981- 
$18,207,000. 

Under  the  most  restrictive  covenants  of  the  various  debt  agree¬ 
ments  with  all  of  which  the  Company  was  in  compliance:  1 )  stock¬ 
holders’  investment  must  exceed  $250,000,000;  2)  accumulated 
earnings  retained  in  the  business  of  approximately  $269,958,000  at 
January  29, 1977,  are  subject  to  dividend  restrictions;  3)  additional 
long-term  borrowing  by  the  Company  and  its  subsidiaries  (excluding 
designated  finance  and  real  estate  subsidiaries)  is  limited  to  approxi¬ 
mately  $93,577,000  at  January  29, 1977;  4)  working  capital  must  be 
at  least  $120,000,000  for  the  Company  and  its  subsidiaries  ( excluding 
designated  finance  and  real  estate  subsidiaries);  and  5)  rentals  under 
long-term  leases  are  limited  to  2%  of  net  retail  sales. 

5.  Lines  of  Credit  and  Short-Term  Borrowings 
At  January  29, 1977,  the  Company  had  unused  lines  of  credit  totalling 
$96,000,000  which  are  principally  used  to  support  commercial  paper 
issued  by  the  Company  and  are  subject  to  the  continuation  of  a 
financial  condition  chat  is  satisfactory  to  the  various  banks  that  have 
extended  the  lines.  The  use  of  the  lines  is  also  subject  to  the  restrictions 
of  the  long-term  debt  as  disclosed  in  Note  4.  The  compensating  or 
average  balance  requirements  to  be  maintained  by  the  Company  in 
connection  with  these  lines  of  credit  are  immaterial. 

The  maximum  amount  of  short-term  borrowings  outstanding  was 
$38,970,000  and  $34,963,000,  during  the  fiscal  years  ended  January  29, 
1977,  and  January  31, 1976,  respectively.  The  average  short-term 
borrowings  outstanding  during  these  years  was  $12,800,000  and 
$9,756,000  at  weighted  average  interest  rates  of  4.9%  and  5.8%, 
respectively. 
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6.  Capital  Stock 

The  cumulative  preferred  stock  is  carried  at  its  involuntary  liquidation 
value  of  S100  per  share  and  the  S1.80  Preference  Stock  is  Carried  at  an 
assigned  value  of  S50  per  share.  The  Company  has  purchased  and 
retired  preferred  stock  sufficient  to  meet  annual  sinking  fund  require¬ 
ments  until  1988  or  later. 

Under  the  Company’s  stock  option  plans,  options  are  granted  at  the 
market  price  on  the  date  of  grant.  The  changes  in  shares  subject  to 
outstanding  options  were  as  follows: 


52  Weeks  Ended: 

January  29. 

1977 

January  31, 

1976 

Common 

Grant 

Common 

Grant 

Shares 

Prices 

Shares 

Prices 

Outstanding  at  beginning  of  year 

1,136.671 

SM-S35 

1.083.726 

S13-S35 

Gr, mli'il 

422.034 

28-  33 

372,375 

25-  3.1 

Exercised 

(124,829) 

14-  32 

(212.247) 

13-  28 

Cancelled  or  expired 

(201,613) 

15-  32 

(107.183) 

13*  33 

Outstanding  at  end  ol  year 

1,232.233 

SI  1-S35 

1,136.671 

S14-S35 

I'Ai'msalde  ,U  end  of  year 

430.007  : 

S14-S35 

393.41 1 

SI  1-S35 

\\ a  liable  for  additional  grants 

1.120.148 

414.218 

7.  Long-Term  Leases 

Rental  expense  includes  the  following  elements  ( excluding  an  imma¬ 
terial  amount  of  sublease  rental  revenues  included  in  rental  revenues): 


January  29,  January  lit. 

52  Weeks  Ended:  _  1077  1076 

Minimum  rental-.  S  0,206.000  S  8.650.000 

Cimtmgrnt  rental',  based  on  sales  1,518.000  1,251,000 

Ml  other  leases  7,633.000  6,110,000 

HriilaK  o|  real  properly  S18.247.QOO  S16.017.000 

Hquipmcnt  rental*,  included  in  vmt  qf.\ak\\  and 
o//ier  ci/iemcs  — 

Noncapitalized  finam-iiig  lease-.  S  246.000  S  172,000 

All  other  imncancolhiblc  leases  2,130,000  083,000 

l'a|in|iuienl  rentals  S  2.3H5.000  S  1,155,000 

In  addition  to  fixed  annual  rentals,  the  Company’s  long-term  leases 
generally  provide  that  the  Company  will  pay  real  estate  taxes  and  other 
expenses  and  in  certain  cases  additional  rentals  based  on  sales.  Re¬ 
newal  options  exist  for  most  long-term  leases. 


The  minimum  rental  commitments  as  of  January  29,  1977,  for  all 
noncancellable  leases  (  net  of  immaterial  amounts  of  sublease  rental 
income)  relating  principally  to  noncapitalized  financing  leases  of  real 
properties  are  as  follows: 


1977  S15.173.000 

1978  14,915,000 

1979  14.334,000 

1980  14.168.000 

1981  14.038.000 


1982-1986  S61.703.000 

1987-1991  53,740,000 

1992-1996  40.453,000 

1997  and 

thereafter  39.488,000 

Total  _ S268.012.000 


All  of  the  department  and  discount  store  leases  and  certain  of  the 
equipment  leases  are  considered  by  the  Company  to  be  noncapitalized 
financing  leases  as  defined  by  the  Securities  and  Exchange  Commission. 
The  present  value  of  commitments  on  noncapitalized  financing  leases 
was  approximately  S103.000.000  at  January  29, 1977,  and  S105.000.000 
at  January  31. 1976.  calculated  using  the  estimated  interest  rates 
implicit  in  the  individual  leases  which  ranged  fiom  2.8','b  to  9.5"  >  with 
the  weighted  average  rates  I)cing6.7nn  during  1976  and  6.2%  during 
1975.  Certain  1975  data  have  been  reclassified  to  be  consistent  with 
1976  classifications. 

Provisions  of  the  Financial  Accounting  Standards  Board’s  State¬ 
ment  No.  13  will  require  the  Company  to  capitalize  substantially  all  of 
its  existing  financing  leases  and  include  them  in  the  financin'  ,  ,‘e- 
ments  by  1980. 

The  impact  on  net  earnings  had  noncapitalized  financing  leases 
been  capitalized  would  have  been  immaterial. 


8.  Cost  and  Expenses 

Cost  and  expenses  shown  in  the  consolidated  statements  of  net  earn¬ 
ings  include  cost  of  merchandise  sold  and  expenses  as  follows: 


52  Weeks  Ended: 

January  29, 
1977 

January  31. 
1076 

Cost  of  merchandise  sold  ( including 
merchandise  alteration,  occupancy  and 
buying  costs) 

SI, 59 1,82 1,000 

SI. 452,924.000 

Selling,  publicity,  delixery,  general  & 

administrative  expenses  ( less  credit  finance 
charges  and  other  income) 

373,315,000 

351,574,000 

Interest  and  debt  expense,  net 

29,638,000 

27.861,000 

Total 

S  1,99  4,774,000 

SI, 832,362.000 

Certain  1975  data  have  been  reclassified  to  be  consistent  with  1976 
classifications.  See  Note  10. 


9.  Litigation 

There*ure  lawsuits  pending  against  the  Company  and  other  retailers, 
some  of  which  purport  to  be  brought  as  class  actions,  which  attack 
under  federal  and  state  laws  the  legality  of  certain  credit  and  billing 
practices.  One  such  lawsuit  was  decided  against  the  Company  by  a 
lower  court  in  Illinois  on  March  2, 1977,  and  is  in  the  process  of  appeal. 
The  ultimate  consequences  of  these  actions  to  the  Company  are  not 
presently  determinable;  however,  the  management  of  the  Company 
does  not  anticipate  that  the  ultimate  disposition  of  these  lawsuits  will 
have  a  material  adverse  effect  on  the  business  or  the  financial  position 
of  the  Company. 
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10.  Venture  Food 

As  a  result  of  a  change  in  the  license  agreement  with  Venture  food 
(franchised)  their  operating  results  are  no  longer  included  in  the  net 
retail  sales  and  cost  of  sales  of  the  Company.  Net  retail  sales  and  cost  of 
merchandise  sold  have  been  reduced  850,285,000  for  fiscal  year  1975. 
The  restatement  has  no  effect  on  the  net  earnings  of  the  Company. 

11.  Common  Stock  Split 

Common  share  data  presented  for  all  periods  have  been  restated  to 
reflect  the  3-for-2  stock  split  effective  June  16,  1076. 


12.  Quarterly  Results  of  Operations  ( Unaudited) 

The  summarized  quarterly  results  of  operations  for  fiscal  year  1076 
are  as  follows  (in  thousands,  except  per  share): 


18.  Replacement  Cost  Data  (Unaudited) 


As  indicated  in  the  Summary  of  Significant  Accounting  Policies,  the 
financial  statements  for  the  Company  are  prepared  in  accordance  with 
“generally  accepted  accounting  principles”,  which  require  the  use  of 
historical  cost  data.  Under  this  principle,  assets  are  generally  reported 
'at  the  amounts  originally  paid  despite  subsequent  changes  in  ( 1 )  the 
purchasing  power  of  the  dollar,  (2)  the  amount  for  which  the  assets 
could  be  sold— their  market  value— or  (3)  the  current  cost  of  replacing 
the  assets.  Liabilities  arc  stated  at  the  amount  originally  incurred  even 
■though  the  current  cost  of  discharging  the  liability  might  differ 
therefrom. 

In  ail  attempt  to  begin  providing  readers  of  financial  statements 
with  information  as  to  the  “current  economics”  of  businesses,  the 
Securities  and  Exchange  Commission  established  rules  that  require 
certain  larger  companies  to  estimate  and  report  selected  replacement 
cost  data.  These  rules  require  disclosure  in  1976  of  the  estimated 
replacement  cost  of  inventories  and  plant  and  equipment,  cost  of  sales 
and  depreciation  expense.  These  disclosures  do  not  reflect  the  effect 
.'of  inflation  on  other  assets  and  liabilities  of  the  Company  which  would 
■he  necessary  to  compute  the  full  effect  of  inflation  on  the  earnings  of 
the  Company. 


Following  are  estimates  of  replacement  cost  for  plant  and  equip¬ 
ment.  excluding  land  and  construction  in  progress  at  January  29,  1977: 


:  The  total  historical  cost  of  SI, 055, 374.000  above  includes 
S157.699.000  of  noncapitalized  lease  values  and  an  estimated 
SI  12.788.000  of  fully  depreciated  assets  still  in  use,  and  depreciation 
includes  S4.165.000  of  amortization  of  the  noncapitalized  lease  values. 
Each  of  the  above  is  not  included  in  the  accompanying  financial 
statements. 

The  above  replacement  cost  calculation  was  arrived  at  by  reducing 
by  approximately  17%,  the  total  square  footage  of  the  existing  space, 
principally  in  certain  of  the  older  stores,  to  reflect  the  sales  and 
productivity  gains  generally  achieved  in  the  Company’s  newer  stores. 

Historical  cost  of  sales  for  1976  was  computed  using  the  LIFO 
inventory  method  which  approximates  replacement  cost  for  cost  of 
sales. 

The  replacement  cost  values  do  not  necessarily  represent  ( 1 )  the 
amounts  for  which  the  assets  might  he  sold,  (2)  future  replacement 
cost  which  may  be  incurred  in  the  ordinary  course  of  business  and 
which  will  he  subject  to  operating  requirements  and  price  levels  at  the 
time  of  replacement,  or  (3)  additional  book  value  for  shareholders.  In 
addition,  if  and  when  present  facilities  are  replaced,  the  additional 
depreciation  expense  resulting  from  replacement  might  be  materially 
reduced  by  reductions  in  repair,  maintenance,  utility  and  other  oper¬ 
ating  expenses  due  to  such  replacement: 

The  above  data  have  been  calculated  under  guidelines  established 
by  the  Securities  and  Exchange  Commission  and  a  designated  com¬ 
mittee  of  the  Nutional  Retail  Merchants  Association  (NRMA).  While 
the  Company  believes  the  principles  employed  are  generally  con¬ 
sistent  with  those  used  by  the  other  major  retailers  who  comprised  the 
NRMA  committee,  there  may  he  sufficient  variation  in  the  methodology 
used  by  each  company  so  as  to  impair  the  comparability  of  the  figures. 

For  further  details  of  the  Company’s  determination  of  replacement 
costs  values,  including  certain  inventory  data,  calculation  techniques 
and  a  reconciliation  of  balance  sheet  data  to  historical  costs  included 
in  the  table  above,  see  the  Company’s  annual  report  on  Form  10  K 
filed  with  the  Securities  and  Exchange  Commission. 
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Auditors’  Report 


To  the  Board  of  Directors  and  Stockholders 
of  The  May  Department  Stores  Company: 

We  have  examined  the  consolidated  balance  sheets  of  The  May 
Department  Stores  Company  ( a  New  York  corporation )  and 
subsidiaries  as  of  January  31.  1976,  and  January  29, 1977,  and  the 
related  consolidated  statements  of  net  earnings,  stockholders' 
investment  and  changes  in  financial  position  for  the  fiscal  years 
then  ended.  Our  examination  was  made  in  accordance  with  generally 
accepted  auditing  standards,  and  accordingly  included  such  tests  of 
the  accounting  records  and  such  other  auditing  procedures  as  we 
considered  necessary  in  the  circumstances. 

In  our  opinion,  the  financial  statements  referred  to  above  present 
fairly  the  financial  position  of  The  May  Department  Stores  Company 
and  subsidiaries  as  of  January  31. 1976,  and  January  29,  1977,  and 
the  results  of  their  operations  and  changes  in  their  financial  position 
for  the  fiscal  years  then  ended,  in  conformity  with  generally  accepted 
accounting  principles  consistently  applied  during  the  periods. 


One  Memorial  Drive, 

St.  Louis,  Missouri  63102, 

March  23,  1977.  Arthur  Andersen  &  Co. 
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Summary  of  Earnings 


The  May  Department  Stores  Company  and  Subsidiaries 


iTIimisiiiilsut  Dollar-.,  cvrpl  per  sliarc)  1'i-cal  Yi-ar*  Knilr-rl: 

January  20.  1077 

January  31.  1076 

Felirujrv  1.  1075 

elmiary  2.  1074 

eliruarv  3.  1073 

Net  Retail  Sales1, 

S2. 119.093 

SI. 953.772 

SI. 695.520 

SI, 522.569 

SI. 423.321 

Cost  of  Merchandise  Sold'1' 

( Including  merchandise  alteration. 

occupancy  and  buying  costs) 

1.591.821 

1.452.924 

1.268.920 

1,123,555 

1.044.017 

Interest  and  Debt  Expense.  Net 

29.638 

27.864 

24.407 

19.262 

16.175 

Provision  for  Income  Taxes 

69.029 

68.013 

46.905 

50.022 

49.863 

Net  Earnings 

69.432 

66.706 

46.775 

'18.186 

47.867 

Net  Earnings  Applicable  to  Common  Stock 

69.076 

66.251 

46.278 

47.689 

47.370 

Dividends  on  Common  Stock 

24.776 

23.838 

23.883 

24.064 

24.148 

Per  Common  Share:1'1 

Net  earnings 

S3.06 

S2.94 

S2.05 

S2.ll 

S2.09 

Dividends 

1.102/3 

1.062/3 

1.06% 

1.062/3 

1.06% 

Average  Number  of  Common  Shares  Outstanding  for 

Computing  Net  Earnings  per  Common  Share 

( In  thousands) 

22,589 

22.536 

22,524 

22.638 

22.710 

Tilt*  allow?  Summary  of  Kuril ings  ol  The  May  Department  Stores  Com 
ended  January  29,  .1077,  should  lie  read  in  conjunction  with  the  con 
m  tompliance  with  Seen riliis and  Exchange  Coinmi^ion  rei|uimiu'i 
+\Vl  Detail  Sales  and  Cost  of  Merchandise  Sold  have  been  restated  to 
*\\\  per  share  data  haw*  been  restated  to  reflect  the  3*lor*2  slock  split 

nuiy  and  Subsidiaries 
olid. lied  financial  stal 
Is  of  the  Korin  10  K  a 
exclude  Venture  food 
elleclhe  June  10.  Il>7 

ir  the  five  fiscal  years 
nienli  ami  ri-lalnl  nr 
inu.il  report. 

Sw  Note  10). 

es  aiul  is  furnished 

Management’s  Discussion  and  Analysis 
of  the  Summary  of  Earnings 


Sales  for  1976  increased  8.5%  over  1975;  1975  sales  were  15.2% 
higher  than  1974.  On  a  store-for-store  basis  ( including  stores  open 
in  both  years  and  excluding  the  effect  of  new  stores)  net  retail  sales 
increased  4.3l,n  in  1976.  while  1975  was  9.5%  higher  than  1974.  The 
percentage  sales  increase  in  1976  was  lower  than  1975.  which  reflects 
a  change  in  consumer  buying  patterns  resulting  in  an  overall  slow 
d<m  n  in  net  retail  sales  from  late  April  1976  until  the  1976  Christinas 
season.  The  most  significant  sales  increases  year-over-year  were  in 
shoes,  accessories,  furniture  and  decorative  home  furnishings  in  1976 
and  in  the  apparel  categories  in  1975. 

Increases  in  costs  and  expenses  for  1976  and  1975  were  substan¬ 
tially  the  result  of  normal  recurring  business  transactions  and  were 
consistent  with  sales  trends.  Cost  ol  merchandise  sold  increased  9.6% 
in  1976  and  14.5%  in  1975  over  the  prior  years.  The  1975  results 
reflected  improvements  in  operating  margin;  in  1976,  operating  margins 
were  reduced  by  heavy  marhdowns  taken  primarily  in  the  second  aiul 
third  quarters,  and  increased  non-merchandise  costs,  principally  in 
the  areas  of  taxes,  insurance,  and  utilities. 


Selling,  general  and  administrative,  and  other  expenses  reflect  a 
lower  bad  debt  expense  which  improved  earnings  ( versus  the  prior 
year)  9  cents  per  share  in  1976  and  2  cents  per  share  in  1975.  The 
lower  bad  debt  expense  in  both  years  was  u  result  of  better  collections 
and  improved  account  agings. 

Net  earnings  were  reduced  by  1 1  cents  per  share  in  the  fourth 
quarter  of  1975  to  reflect  the  estimated  realizable  value  of  certain 
property  and  equipment. 

The  increases  in  interest  expense  of  Sl.774.000  in  1976  and 
S3.457.000  in  1975  result  from  additional  borrowings  for  refunding, 
expansion,  and  working  capital  needs. 


For  additional  information  on  the  current  operations  of  the  Company, 
please  refer  to  the  letter  to  stockholders  starting  on  page  2  and  the 
year  in  review  starting  on  page  16. 
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Ten  Year  Performance  Record 


Operations  (Thousands  of  Dollars,  C\C('|1|  per  share) 

Fiscal  Years  Ended: 

January  20.  1077 

January  31,  1976 

February  1,  1075 

Net  Retail  Sales* 

82,119,093 

SI. 953,772 

$1,695,520 

Rental  Revenues 

14,142 

13,309 

11,297 

Earnings  before  Income  Taxes 

138,461 

134.719 

93,680 

Percent  of  Sales  and  Revenues 

6.5% 

6.8% 

5.5% 

Net  Earnings 

69,432 

66.706 

46,775 

Percent  of  Sales  and  Revenues 

3.3% 

3.4% 

2.8% 

Dividends  on  Common  Stock 

24.776 

23,838 

23,883 

Earnings  Retained  in  the  Business 

44.300 

42,413 

22,395 

Capital  Expenditures 

91.964 

77,717 

92.784 

Depreciation 

45,758 

41.119 

34.480 

Rentals  of  Real  Property 

18,247 

16,017 

14.872 

Interest  and  Debt  Expense,  Net 

29.638 

27.864 

24.407 

Per  Common  Share** 

Net  Earnings 

S3.06 

S2.94 

S2.05 

Dividends 

1.102/3 

1.062/3 

1.062/3 

Common  Stockholders’  Equity  ( Book  Value) 

25.68 

23.76 

21.89 

Return  on  Common  Stockholders’  Beginning  Equity 

12.9% 

13.4% 

9.8% 

Financial  Position 

Accounts  and  Notes  Receivable,  Net 

S  471.959 

S  427.227 

S  407,204 

Merchandise  Inventories 

271.584 

261,247 

213.693 

Working  Capital 

417,471 

373.574 

356,171 

Propertv,  Plant  and  Equipment.  Net 

598.767 

552,769 

525,872 

Long-Term  Debt— Real  Estate  and  Finance  Subsidiaries 

301,356 

249.507 

237,598 

—Parent  Company 

112.957 

116.639 

120.321 

Common  Stockholders'  Equity  ( Book  Value) 

572.746 

530,843 

487.821 

Store  Facilities 

Number  of  Stores— Department  and  Discount  Stores 

137 

129 

118 

—Catalog  Showroom  Stores 

68 

58 

57 

Number  of  Square  Feet  of  Store  Space 

30.600.000 

29.400.000 

28,000.000 

*Ni*t  Retail  Sales  ha\e  been  restated  to  exclude  Venture  ioml  sales  t  See  Note  10). 

**Al!  per  share  data  lnm*  Iwen  restated  to  relied  the  d-lor-2  stuck  split  efleetlu*  June  16,  1076. 
Certain  prior  year  data  hau*  lieen  reclassiljed  to  lie  consistent  with  1076  elassi  Heat  ions. 
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The  May  Department  Stores  Company  and  Subsidiaries 


ebruary  2,  1<)74 

February  ii,  1073 

January  20.  1072 

January  DO,  1971 

January:!  1,1070 

February  1 . 1000 

January  31,  1068 

SI, 522,569 

81,423,321 

31,284,462 

31,163,744 

SI. 134,237 

Sl.086.242 

Sl.017.014 

10,963 

10,053 

7,280 

6,639 

6.306 

5,829 

5,193 

98,208 

97,730 

86,667 

64,195 

61.801 

71,946 

70.952 

.6.4% 

6.8% 

6.7%. 

5.590 

5.47'n 

6.69;, 

6.9% 

48.186 

47,867 

41,981 

31,873 

28,919 

34,006 

36.287 

3. 1').. 

3.3% 

3.298 

2.7'% 

2.5% 

3.1% 

3.65, 

24.064 

24,148 

24,104 

24,111 

24,164 

23.856 

23.748 

23.625 

23,222 

17,380 

7,264 

4,257 

9.106 

11,309 

75.704 

53.724 

52,338 

48,869 

60,500 

42,500 

33,700 

30.489 

28,567 

26,702 

25,735 

23,995 

21.849 

20,576 

11.824 

10,298 

9,521 

9,156 

8,530 

7,914 

7.379 

19.262 

16,175 

15,010 

14,969 

12.597 

8.478 

7.706 

S2.1 1 

S2.09 

S1.83 

SI  .39 

81.25 

,  SI. 47 

S1.57 

1.062/3 

1.062/3 

1.062/3 

1.062/3 

1.062/3 

1.062/3 

1.062/3 

20.85 

19.79 

18.80 

18.08 

17.75 

17.57 

16.66 

10.6% 

11.1% 

10.1% 

7.8% 

7.1% 

8.8% 

9.7% 

S  377/144  S  324,659  S  293,519  S  279.766  S  280,186  S  260.433  '■$  239,605 

207.617  195,519  186,370  172,483  176,338  166,847  161,334 

331.689  327,157 _  281,600  291.542  255,911  241,754  258,977 


469.295 

427,609 

410,391 

387,553 

368.361 

334,416 

319,023 

193.999 

199.897 

153,780 

151,934 

99.417 

57.538 

60,067 

125.879 

80,794 

93,153 

103,598 

108.364 

115.179 

121,298 

466.983 

417,161 

424,094 

407.741 

'100.923 

398,386 

370,  <145 

109  102  97  89  85  84  78 

26.800.000  25,200,000  24,500,000  23,300,000  22,600,000  21,500.000  20,500,000 
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The  May  Department  Stores  Company 
Officers  and  Directors 


Directors 

Principal  Occupation: 

David  E.  Babcock  Chairman  of  the  Board  of  the  Corporation 

John  W.  Boyle  Executive  Vice  President  and  Controller 

of  the  Corporation 

Frank  W.  Clark,  Jr.  Executive  Vice  President  and  General 
Counsel  of  the  Corporation 

Joan  Ganz  Cooney  President  of  Children’s  Television  Workshop, 
producers  of  “Sesame  Street”  and  “The 
Electric  Company” 

David  C.  Farrell  President  of  the  Corporation 

Stanley  J.  Goodman  Management  Advisor 
John  W.  Hanley  Chairman,  President  and  Chief  Executive 

Officer,  Monsanto  Company, 
manufacturers  of  chemicals,  plastics, 
and  man-made  fibers 

James  L.  Hayes  President  and  Chief  Executive  Officer, 

American  Management  Associations 
Samuel  M.  Hecht  Investments 

Robert  H.  Levi  Vice  Chairman  of  the  Board,  Mercantile- 

Safe  Deposit  and  Trust  Company, 
Baltimore,  Maryland 

Morton  D.  May  Director  of  the  Corporation 

Wilbur  D.  May  Ranch  Operator 

Jack  L.  Meier  Director  of  the  Corporation 

Bernard  W.  Schiro  Director  of  the  Corporation 

Richard  R.  Shinn  President  and  Chief  Executive  Officer, 
Metropolitan  Life  Insurance  Company 
Janies  C.  Walsh  Senior  Executive  Vice  President  of  the 

Corporation 


Committees  of  the  Board 

Executive  Committee: 

David  E.  Babcock, 

John  W.  Boyle 

David  C.  Farrell 

Chairman 

Frank  W.  Clark,  Jr. 

James  C.  Walsh 

Compensation  Committee.  Incentive  Compensation  Committee, 

Stock  Option  Committee: 

James  L.  Hayes, 

Joan  Ganz  Cooney 

Robert  H.  Levi 

Chairman 

Morton  D.  May 

Long  Range  Planning  Committee: 

David  E.  Babcock, 

John  W.  Bovle 

John  W.  Hanley 

Chairman 

Frank  W.  Clark.  Jr. 

James  L.  Hayes 

David  C.  Farrell 

Richard  R.  Shinn 

Stanley  J.  Goodman 

James  C.  Walsh 

Auait  Committee: 

Richard  R.  Shinn, 

John  W.  Hanley 

Chairman 

James  L.  Hayes 

Nominating  Committee: 

Morton  D.  May, 

David  E.  Babcock 

James  L.  Hayes 

Chairman 

32 

John  W.  Hanley 

Richard  R.  Shinn 

Officers 

David  E.  Babcock,  Chairman  of  the  Board 
and  CliiefExecutive  Officer 

David  C.  Farrell,  President  and  Chief  Operating  Officer 
James  C.  Walsh,  Senior  Executive  Vice  President 
John  W.  Boyle,  Executive  Vice  President  and  Controller 
Frank  W.  Clark,  Jr.,  Executive  Vice  President 
Henry  A.  Lay,  Executive  Vice  President * 

Roy  R.  Paulson,  Executive  Vice  President? 

Michael  J.  Babcock,  Senior  Vice  President* 

Jerome  T.  Loeb,  Senior  Vice  President* 

Herbert  A.  Mack,  Vice  President  and  Secretary* 
Wilbur  D.  May,  Vice  President 
Frank  J.  Reilly,  Vice  President  and  Treasurer * 
*Pnncipal  Occupation 


Elected  Vice  Presidents: 

Richard  L.  Battram 

J.  Warren  Harris 

Thomas  F.  Rafferty 

Allan  J.  Bloostein 

Thomas  A.  Hays 

Clarence  A.  Randall 

Andrew  P.  Brennan 

Morton  L.  Huff 

Robert  J.  Rieland 

Robert  B.  Cockayne 

Raymond  Klaucr 

M.  Ronald  Ruskin 

James  H.  Coe 

Kenneth  Kolker 

Julian  Seeherman 

Joseph  S.  Davis 

John  T.  Lundegard 

C.  Hal  Silver 

Arthur  J.  Emma 

David  R.  McMahon 

Edwin  W.  Steidle 

Nigel  French 

Martin  Moss 

Peter  Sterling 

Robert  E.  Getz 

H.  Gene  Nau 

William  T.  Tobin 

Fred  L.  Gronvall 

Bernard  Olsoff 

Appointed  Vice  Presidents: 

Frank  D.  Gunter 

Samuel  A.  Lynch 

Frank  J.  Williams,  Jr. 

Albert  Halsband 

John  G.  Rutenis 

Jean  C.  Zehner 

Lonny  J.  Jay 

Phyllis  E.  Tama 

Michael  J.  Zoroya 

Harold  1.  Lunde 

Annual  Meeting 

All  stockholders  are 

cordially  invited  to  attend  the  1977  Annual  Meet- 

ing  ofCommon  Stockholders  of  The  May  Department  Stores  Company, 
which  will  be  held  in  the  auditorium  on  the  ninth  floor  of  the 
Famous-Barr  Co.  store,  6th  and  Olive  Streets,  St.  Louis,  Missouri, 
at  10  a.m.  on  June  17,  1977.  The  management  will  send  a  proxy 
statement  to  stockholders,  requesting  the  proxies  of  those  who  are 
unable  to  attend  the  meeting  in  person. 

Tranfer  Agent  and  Registrar 
Irving  Trust  Company 
One  Wall  Street 
New  York,  New  York  10015 

Common  Stock  listed  on:  The  New  York  Stock  Exchange  ( symbol 
MA );  The  Pacific  Coast  Stock  Exchange  ( symbol  MA) 

Stock  table  Listing— MayDSt.  SEC  Reports:  Copies  of  the  Company’s 
annual  report  to  the  SEC  (Form  10K),  or  quarterly  reports  to  the 
SEC  (Form  10Q),  will  be  mailed  to  stockholders  upon  request  to: 
Corporate  Librarian,  The  May  Department  Stores  Company, 

611  Olive  Street,  St.  Louis,  Missouri  63101 
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jl  uiiupai  1/peiaiing  Lumpamies 


Muy  Co.,  California 

Raymond  Khmer,  President 
Edwin  W.  Steidlc,  Chairman 

25  Store*— Building  Area  in 

Thousands  of  Square  Feet 

Down  town  1,05*) 

Topanga  Plaza  251 

Oxnard 

■  Wild, ire  325 

West  Los  Angeles  251 

Parkwav  Plaza 

115 

Crenshaw  266 

Whittier  218 

TvlerMall 

156 

'Lakewood  318 

Sooth  Coast  Plaza  250 

Eagle  Hoek  Plaza 

150 

laurel  Plu/a  435 

Arcadia  251 

Los  Cerritos 

28 

■Eastland  312 

San  Bernardino  201 

The  City 

161 

South  Ba\  353 

Montclair  Plaza  156 

Westminster 

150 

San  Diego  375 

Carlsbad  150 

Fox  Hills  Mall 

150 

Buena  Park  219 

Tlie  IltH'lit  Co., 

Allan  J.  Blnustcln.  President 

Washington-Unltimorc 

Thomas  A.  Hays,  Chairman 

■  10  Stores— Building  A  rea  in 

Thousands  of  Square  Feet 

Washington: 

Landmark  162 

Edmondson 

182 

■Downtown  555 

Montgomery  Mall  217 

Northwood 

186 

SiIut  Spring  255 

Tvsons  Corner  234 

Annapolis 

27 

Parkiiiglon  285 

LandoverMall  155 

Salisbury 

89 

Prime  George 

Columbia  16(1 

lieisterstnwn 

Plaza  198 

Manassas  Mall  106 

Road  Plaza 

181 

Marlow  Heights  P)f> 

Baltimore: 

Golden  King 

150 

Laurel  83 

Downtown  168 

“'unioiis-Ilurr  Co.. 

.Morton  I..  Ilulf.  Chairman 

St.  Louis 

Richard  L.  Bat  train.  Presidem 

It)  Stores  —  Building  Aren  in 

7  holt  sands  oj  Square  Feet 

Downtown  65  V 

South  Countv  208 

St.  Clair  Square 

181) 

Clawon  318 

Northwest  Plaza  310 

Front enae  Plaza 

Smit  blown  303 

West  Couiilv  231 

1  PI  LTD  ) 

31 

Northland  343 

Crest  wood  162 

Kiiiifumiiii's, 

’itlsbiirgh 

C.  Hal  Silver.  President 

1  Stores  —  Budding  Area  in  ' 

Thousands  if  Square  Feet 

Downtown  1,011 

McKnighl  Hoad  210 

Erie 

I6i() 

Mnnroeville  253 

Rochester  181 

Westmoreland  Mall 

156 

Mount  Lebanon  222 

Steubenville.  Ohio  132 

lie  Muy  Co., 

11.  Ccnc  Nan.  President 

Cleveland 

J.  Warren  Harris,  Chairman 

JStores  — Building  Area  in  Thousands  of  Square  Feel 

Downtown  1,121 

Parinaloon  305 

Sheffield 

164 

Jmversitv  Heights  346 

Great  Lakes  Mall  187 

Randall  Park 

unit  ligate  201 

Great  Northern  100 

Meier  &  Frank, 

Robert  J.  Rielanil,  President 

)regon 

James  H.  Coe.  Chairman 

» Stores— Budding  Area  in  Thousands  of  Square  Feet 

Downtown  685 

Eugene- 

Salem 

186 

Jowl  Center  316 

Springfield  186 

Washington  Square 

150 

i.  Fox  &  Co., 

Arthur  J.  Emma,  Chairman 

ilurtforil 

Joseph  S.  Davis,  President 

I  Stores— Building  Area  in  Thousands  of  Square  Feet 

Downtown'  1,107 

Enfield  166 

Westliirms  Mall 

210 

iVaterbury  177 

Meriden  134 

lie  M.  O’Neil  Co., 

William  T.  Tobin,  President 

Vkron 

Clarence  A.  Randal  1.  Chairman 

*  Stares— Budding  Area  in  Thousands  of  Square  Feet 

)owntown  776 

Stow-Kent  82 

Mcllctt  Mall 

120 

^-'anton  Plaza  75 

Summit  Mall  169 

Richland  Mall 

137 

loslioclou  30 

Chapel  Hill  169 

Beldcn  Village 

133 

May— D&F.CoIorailo 

M.  Ronald  Buskin.  President 

9  Stores— Building  Area  in  Thousands  of  Square  Feet 
Downtown  420  Westland  165 

University  Hills  183  Bear  Valley  139 

Fort  Collins  50  North  Valley  1 40 

Colorado  Springs 
Southglenn 

Aurora 

97 

110 

Slrouss,  Youngstown 

Fred  L.  Gronvall,  President 

lOStores— Building  Area  in  Thousands  of  Square  Feet 

Downtown  39|  Knstwoml  Mall  152  Warren,  Ohio  50 

Liberty  Plaza  42  New  Cattle,  Pa.  64  Shenango  Valley  Mall, 

Austintown  83  Sharon,  Pa.  108  Sharon,  Pa.  76 

Southern  Park  Mall  167  Salem,  Ohio  18 


May-Cohcns,  Florida 

Robert  B.  Cockayne.  President 

5  Stores— Building  At 

ea  in  'thousands  of  Square  Feel 

Downtown 

323 

Roosevelt  Mall  3 1 

Orange  Park 

Regency  Square 

102 

Daytona  Beach  100 

Venture  Stores 

John  T.  Lundegard.  President 

Thomas  F.  Rafferty,  Chairman 

21  Stores— Building  Area  m 

Thousands  of  Square  Feet 

St.  Louis  Area: 

Maplewood  136 

Kansas  Citv. 

Page  Avenue 

Feslus-Crvstal 

Kirkwood 

13  i 

Cl  tv  90 

North  Kansas 

Alton,  III. 

133 

Outlying  Areas: 

Citv.  Mo. 

98 

Fairview  Heights, 

Springfield.  .'In.  135 

Rnehind  Park.  Mo. 

69 

in. 

136 

Peoria,  111.  13 1 

Chicago  Aren: 

Klngshighwav 

134 

Kansas  City  Aren: 

Oak  Lawn 

131 

North  County 

134 

Overland  Park. 

Calumet  Citv 

134 

St.  Charles 

136 

Kansas  134 

Ml.  Prospect 

131 

South  County 

109 

Independence.  Mu.  13  4 

Oakbrook 

138 

Fairmont,  III. 

108 

Kansas  City.  Mo.  134 

Matteson 

131 

Consumers  Distributing  Julian  Sccherinun.  President 

Company  David  R.  McMahon,  Chnirmttn 

68  Stores— Building  Area  in  Thousands  oJSqu 
Greater  New  York  Area,  31  stores 

Greater  San  Francisco  Area.  34  stores 

are  Feet 

374 

May  Shopping  Centers  Robert  E.  Getz 

,  President 

16  Shopping  Centers— Leasable  Retail  Square  Feet  in  Thousands 


Southern  California: 

St.  Louis  Area: 

Montgomery  Mall* 

341 

Eastland  Center 

422 

Northland  Center  321 

Cleveland  Area: 

Mission  Valley 

St.  Clair  Square  219 

Sheffield  Center 

192 

Center* 

492 

South  County  Center  294 

Denver  Area: 

Plaza  Caniino  Real* 

234 

West  County  Center  159 

Westland  Center 

208 

Laurel  Plaza 

85 

Washington,  D.C. 

Hartford  Area: 

Topanga  Plaza* 

366 

Aren: 

Enfield  Square 

190 

Eagle  Buck  Plaza* 
Other  Properties: 

166 

Parkinglon  Center  199 

Meriden  Square 

(91 

Los  Angeles  Area:  Parklabrea  residential  and  commercial  development* 
St.  Louib  Area:  Railway  Exchange  Building 


•Partially  Owned 

May  Merchandising 

Kenneth  Kolker,  Chairman 

Corporation,  New  York 

Bernard  Olsoflf,  President 

May  Department  Stores 

Nigel  French,  Chairman 

International,  Inc. 

Marlin  Moss,  President 

Eagle  Stamp  Company 

Andrew  P.  Brennan,  Chairman 

The  May  Design  and 

Construction  Company  Peter  Sterling,  President 
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